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⾼效阅读
Why？How？

「低效阅读」 
Why？How？

“Slow is the new fast.”













 

⾼效阅读
Why？How？

 

 

    

see the big picture

see the forest for the trees






「低效阅读」 
Why？How？

    





阅读，读懂，知道这个知识的节点。

阅读，触动，读进去跳出来，有感受有思考。
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access them. In order for obesity drugs to extend to other diseases, such as

cardiovascular ones, it will be crucial to maintain goodwill. Like diabetes,

obesity may be the start of another 100-year business. ■

Read more from Schumpeter, our columnist on global business:

It’s time for Alphabet to spin off YouTube (Feb 23rd)

AI-wielding tech firms are giving a new shape to modern warfare (Feb 16th)

What would Joseph Schumpeter have made of Apple? (Feb 9th)

This article was downloaded by calibre from https://www.economist.com/business/2023/03/02/lessons-from-novo-nordisk-on-the-

stampede-for-obesity-drugs

https://www.economist.com/business/2023/02/23/its-time-for-alphabet-to-spin-off-youtube
https://www.economist.com/business/2023/02/16/ai-wielding-tech-firms-are-giving-a-new-shape-to-modern-warfare
https://www.economist.com/business/2023/02/09/what-would-joseph-schumpeter-have-made-of-apple
https://zlibrary.xyz/
https://www.economist.com/business/2023/03/02/lessons-from-novo-nordisk-on-the-stampede-for-obesity-drugs
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We’ve Lost the Plot

Our constant need for

entertainment has blurred the line

between fiction and reality—on

television, in American politics, and

in our everyday lives.

by Megan Garber

This article was featured in One Story to Read Today, a newsletter in which our editors recommend a

single must-read from The Atlantic, Monday through Friday. Sign up for it here.      

“Do a Dance”

The trend started, as so many do, on TikTok. Amazon customers, watching

packages arrive through Ring doorbell devices, asked the people making the

deliveries to dance for the camera. The workers—drivers for “Earth’s most

customer-centric company” and therefore highly vulnerable to customer

ratings—complied. The Ring owners posted the videos. “I said bust a dance

move for the camera and he did it!” read one caption, as an anonymous

laborer shimmied, listlessly. Another customer wrote her request in chalk on

the path leading up to her door. DO A DANCE, the ground ordered,

accompanied by a happy face and the word SMILE. The driver did as

instructed. His command performance received more than 1.3 million likes.

Watching that video, I did what I often do when taking in the news these

days: I stared in disbelief, briefly wondered about the difference between the

dystopian and the merely weird, and went about my business. But I kept

https://www.theatlantic.com/newsletters/sign-up/one-story-to-read-today/
https://www.tiktok.com/@katiewrob/video/6942984014345161989?is_from_webapp=v1
https://www.vice.com/en/article/z3nqn4/dystopic-tiktok-trend-demands-amazon-workers-dance-for-surveillacameras
Eric Z

Eric Z

Eric Z
dance like no one’s watching
Dane to your heart’s content
Dance up a storm 
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thinking about those clips, posted by customers who saw themselves as

directors and populated by people who, in the course of doing one job, had

been stage-managed into another.

Dystopias often share a common feature: Amusement, in their skewed

worlds, becomes a means of captivity rather than escape. George Orwell’s

1984 had the telescreen, a Ring-like device that surveilled and broadcast at

the same time. The totalitarian regime of Ray Bradbury’s Fahrenheit 451

burned books, yet encouraged the watching of television. Aldous Huxley’s

Brave New World described the “feelies”—movies that, embracing the

tactile as well as the visual, were “far more real than reality.” In 1992, Neal

Stephenson’s sci-fi novel Snow Crash imagined a form of virtual

entertainment so immersive that it would allow people, essentially, to live

within it. He named it the metaverse.

In the years since, the metaverse has leaped from science fiction and into our

lives. Microsoft, Alibaba, and ByteDance, the parent company of TikTok,

have all made significant investments in virtual and augmented reality. Their

approaches vary, but their goal is the same: to transform entertainment from

something we choose, channel by channel or stream by stream or feed by

feed, into something we inhabit. In the metaverse, the promise goes, we will

finally be able to do what science fiction foretold: live within our illusions.

No company has placed a bigger bet on this future than Mark Zuckerberg’s.

In October 2021, he rebranded Facebook as Meta to plant a flag in this

notional landscape. For its new logo, the company redesigned the infinity

symbol, all twists with no end. The choice was apt: The aspiration of the

renamed company is to engineer a kind of endlessness. Why have mere

users when you can have residents?

For now, Meta’s promise of immersive entertainment seems as clunky as the

goggles required to access all that limitless fun. But the promise is also

redundant: Zuckerberg positions himself as an innovator, but the

environment that Meta is marketing already exists. Where were those

Amazon drivers doing their dancing, if not in the metaverse?

In the future, the writers warned, we will surrender ourselves to our

entertainment. We will become so distracted and dazed by our fictions that

https://www.nytimes.com/2013/11/10/books/review/what-would-aldous-huxley-make-of-the-way-we-consume-media-and-popular-culture.html
http://bookshop.org/a/12476/9780451524935
https://bookshop.org/a/12476/9781451673265
https://bookshop.org/a/12476/9780060850524
https://bookshop.org/a/12476/9780553380958
https://design.facebook.com/stories/designing-our-new-company-brand-meta/
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we’ll lose our sense of what is real. We will make our escapes so

comprehensive that we cannot free ourselves from them. The result will be a

populace that forgets how to think, how to empathize with one another, even

how to govern and be governed.

That future has already arrived. We live our lives, willingly or not, within

the metaverse.

A Vaster Wasteland

When scholars warn of the United States becoming a “post-truth” society,

they typically focus on the ills that poison our politics: the misinformation,

the mistrust, the president who apparently thought he could edit a hurricane

with a Sharpie. But the encroachments of a post-truth world are matters of

culture as well.

In 1961, Newton Minow, just appointed by President John F. Kennedy to

lead the Federal Communications Commission, gave a speech before a

convocation of TV-industry leaders. He was blunt. The executives, he said,

were filling the air with “a procession of game shows, formula comedies

about totally unbelievable families, blood and thunder, mayhem, violence,

sadism, murder, Western bad men, Western good men, private eyes,

gangsters, more violence, and cartoons.” They were turning TV into “a vast

wasteland.”

Shadowland: Megan Garber on how the mechanisms of reality TV taught us

to trust no one

The epithet stuck. Minow’s speech is best remembered for its criticism of

TV, but it was also a prescient acknowledgment of the medium’s power. TV

beamed its illusions into home after home, brain after brain. It shaped

people’s views of the world even as it distracted them from reality.

Minow made his speech in an era when television was contained to three

broadcast channels, to certain hours of the day, and, for that matter, to the

living room. Today, of course, screens are everywhere; the entertainment

environment is so vast, you can get lost in it. When we finish one series, the

streaming platforms humbly suggest what we might like next. When the

https://time.com/4315217/newton-minow-vast-wasteland-1961-speech/
https://www.theatlantic.com/culture/archive/2020/05/survivor-20-years-later-keeps-teaching-us-trust-no-one/610981/
https://www.theatlantic.com/culture/archive/2020/05/survivor-20-years-later-keeps-teaching-us-trust-no-one/610981/
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algorithm gets it right, we binge, disappearing into a fictional world for

hours or even days at a time, less couch potato than lotus-eater.

Social media, meanwhile, beckons from the same devices with its own

promises of unlimited entertainment. Instagram users peer into the lives of

friends and celebrities alike, and post their own touched-up, filtered story for

others to consume. TikTok’s endless talent show is so captivating that

members of the intelligence community fear China could use the platform to

spy on Americans or to disseminate propaganda—feelies as a weapon of

war. Even the less photogenic Twitter invites users to enter an alternate

realm. As the New York Times columnist Ross Douthat has observed, “It’s a

place where people form communities and alliances, nurture friendships and

sexual relationships, yell and flirt, cheer and pray.” It’s “a place people don’t

just visit but inhabit.”

Each invitation to be entertained reinforces an impulse: to seek diversion

whenever possible, to avoid tedium at all costs.

I’ve inhabited Twitter in that way too—just as I’ve inhabited Instagram and

Hulu and Netflix. I don’t want to question the value of entertainment itself—

that would be foolish and, in my case, deeply hypocritical. But I do want to

question the hold that all of the immersive amusement is gaining over my

life, and maybe yours.

Dwell in this environment long enough, and it becomes difficult to process

the facts of the world through anything except entertainment. We’ve become

so accustomed to its heightened atmosphere that the plain old real version of

things starts to seem dull by comparison. A weather app recently sent me a

push notification offering to tell me about “interesting storms.” I didn’t

know I needed my storms to be interesting. Or consider an email I received

from TurboTax. It informed me, cheerily, that “we’ve pulled together this

year’s best tax moments and created your own personalized tax story.” Here

was the entertainment imperative at its most absurd: Even my Form 1040

comes with a highlight reel.

Such examples may seem trivial, harmless—brands being brands. But each

invitation to be entertained reinforces an impulse: to seek diversion

whenever possible, to avoid tedium at all costs, to privilege the dramatized

https://www.nytimes.com/2022/12/10/opinion/elon-musk.html
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version of events over the actual one. To live in the metaverse is to expect

that life should play out as it does on our screens. And the stakes are

anything but trivial. In the metaverse, it is not shocking but entirely fitting

that a game-show host and Twitter personality would become president of

the United States.

In the years since Minow delivered his speech, the language of television

has come to saturate the way Americans talk about the world around us.

People who are deluded, we say, have “lost the plot”; people who have

become pariahs have been “canceled.” In earlier ages, people attributed their

circumstances to the will of gods and the whims of fate; we attribute ours to

the artistic choices of “the writers” and lament that we may be living

through America’s final season. These are jokes, of course, but they have an

uneasy edge. They suggest a creeping realization that we truly have come to

inhabit our entertainment.

Eric Z



Last May, 19 children and two of their teachers were murdered at Robb

Elementary School in Uvalde, Texas. The next day, Quinta Brunson, the

creator and star of the ABC sitcom Abbott Elementary, shared a message—

one of many—that she’d received in response to the massacre: a request

from a fan that she write a school-shooting story line into her comedy.

“People are that deeply removed from demanding more from the politicians

they’ve elected and are instead demanding ‘entertainment,’ ” Brunson wrote

on Twitter. “I can’t ask ‘are yall ok’ anymore because the answer is ‘no.’ ”

Brunson’s frustration was understandable. Yet it’s also hard to blame the

fans who, as they grieved a real shooting, sought comfort in a fictional one.

They have been conditioned to expect that the news will instantaneously

become entertainment.

Read: A grim new low for internet sleuthing

Almost as soon as a big event happens, a production company repurposes it

as a pseudo-fiction. In 2019, two Boeing 737 Max airplanes crashed, killing

346 people; by early 2020, Variety was announcing, “Boeing 737 Max

Disaster Series in Works.” In July 2020, The Hollywood Reporter shared that

Adam McKay’s next project at HBO would “take on the timeliest of

subjects: the race to develop a vaccine for COVID-19.” In January 2021,

Reddit users collaborated to inflate the stock of the video-game store

GameStop; a week later, MGM announced that it had landed the film rights

to a book proposal—a book proposal, not an actual book—about the story.

In the metaverse, history repeats itself, first as tragedy, then as wry dramedy

on HBO Max.

Producers have been ripping plots from the headlines for as long as there

have been headlines to rip them from. The difference today is the speed and

the scale of the conversion. There are commercial reasons for this frenzy of

optioning. In general, plundering reality is much easier and cheaper than

inventing something new. The streaming platforms wouldn’t keep making

the series, however, if viewers didn’t watch them. And watching them can

be disorienting.

The tagline at the start of every episode of Inventing Anna, the 2022 Netflix

series, neatly sums up the approach of the new “ripped from the headlines”

https://people.com/tv/abbott-elementary-quinta-brunson-requests-school-shooting-episode-uvalde/
https://www.theatlantic.com/culture/archive/2023/01/idaho-murders-true-crime-theories-reddit-facebook/672797/
https://variety.com/2020/film/news/boeing-737-max-disaster-series-rory-kennedy-1203506346/
https://www.hollywoodreporter.com/tv/tv-news/adam-mckay-developing-covid-19-vaccine-drama-at-hbo-1304545/
https://www.theatlantic.com/ideas/archive/2021/01/why-everybody-obsessed-gamestop/617857/
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Here my TV-loving self interrupts, indignantly and a little defensively: It’s

just TV. It’s all in good fun. And that’s true. I enjoyed Gaslit. And when

Super Pumped cast Uma Thurman as Arianna Huffington and gave her one

apparent note—more camp—I had no choice but to watch. Taken together,

though, such series start to destabilize our sense of what is true and what has

been invented—or elided—to tell a good story.

Consider the Theranos scandal. Elizabeth Holmes’s company was covered

meticulously in real time by journalists, most prominently at The Wall Street

Journal, and the full arc of her deceptions was described masterfully by the

Journal ’s John Carreyrou in his book, Bad Blood. But the fraud has proved

so irresistible that it is now also the subject of a documentary, a true-crime

podcast called The Dropout, a Hulu drama also called The Dropout, and,

soon, an Adam McKay feature film, adapted from Carreyrou’s Bad Blood,

which will also be called Bad Blood. The consumer of all this news and

entertainment can be forgiven for mixing up where she got her facts—and

whether they’re facts at all.

In a surreal twist, the fictionalization of the Theranos debacle has now

become part of the nonfiction story line. Last March, the fraud trial of the

former Theranos COO Sunny Balwani was complicated when two of the

potential jurors who had been selected to hear the case were dismissed; they

had seen episodes of The Dropout and might have been prejudiced by its

depiction of the events at issue in the trial.

In the 1990s, media critics worried—rightly—that the news was becoming

frivolous, whether in the form of histrionic shoutfests like Crossfire, lurid

news magazines like Dateline, or the overheated coverage of the O. J.

Simpson trial. Then came a boom in entertainment that pretended to be news

and to many viewers was indistinguishable from it: Jon Stewart, Stephen

Colbert, Samantha Bee. Today, the critiques that the news channels were

obsessed with ratings, or that too many people had abandoned the 6 o’clock

news for The Daily Show, seem quaint. There is no longer any distinction:

The news has become entertainment, and entertainment has become the

news.

In January 2021, Britain’s Sky TV announced that Kenneth Branagh would

be starring as Boris Johnson in a miniseries about the coronavirus pandemic.

https://www.wsj.com/articles/elizabeth-holmes-sentencing-a-history-of-the-wsj-theranos-investigation-11668741222
https://bookshop.org/a/12476/9780525431992
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Asked about the role in September 2022—asked, in particular, about the

logic of airing a history of an event that was still unfolding—Branagh

demurred. “I think these events are unusual,” he said, “and part of what we

must do is acknowledge them.”

Neither a pandemic that has now killed more than 200,000 Britons nor a

leader who bungled his way through the disaster was in danger of going

unacknowledged by the BBC or The Times of London. Yet Branagh’s

comment was telling. The rise of these hyperreal TV shows coincides with

the decline of the institutions that report on the world as it is. The semi-

fictions stake their claims while journalism flails. We have gradually

accommodated ourselves to the idea that if an event doesn’t become a

limited series or a movie, it hasn’t happened. When news breaks, we shrug.

We’ll wait for the miniseries. And take for granted that its version of the

story will be true—except for the parts that are totally made up.

The Main Character

By the mid-20th century, the historian Warren Susman argued, a great shift

was taking place. American values had traditionally emphasized a collection

of qualities we might shorthand as “character”: honesty, diligence, an

abiding sense of duty. The rise of mass media changed those terms, Susman

wrote. In the media-savvy and consumption-oriented society that Americans

were building, people came to value—and therefore demand—what Susman

called “personality”: charm, likability, the talent to entertain. “The social

role demanded of all in the new Culture of Personality was that of a

performer,” Susman wrote. “Every American was to become a performing

self.”

That demand remains. Now, though, the value is not merely interpersonal

charm, but the ability to broadcast it to mass audiences. Social media has

truly made each of us a performing self. “All the world’s a stage” was once a

metaphor; today, it’s a dull description of life in the metaverse. As the

journalist Neal Gabler foresaw in his book Life: The Movie, performance, as

a language but also as a value, bleeds into nearly every facet of experience.

A recent H&M ad campaign promised that the brand would make sure that

“you are the main character of each day.” In September, my partner booked
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